
More than thirty years ago, Wayne W. Dyer met with Paducah’s mayor, Gerry
Montgomery, to discuss establishing a museum that showcased the Four Rivers
Region maritime heritage. For 20 years, our museum has educated locals and

tourists alike on the history and importance of our inland waterways and the related
industry.  

By teaching students, preschool through college, about the waterways industry in a
unique environment, we are inspiring river industry career choices.We also

diligently work to improve maritime education for people of all ages and provide
resources for those curious about the river. This is our passion, but to launch

upcoming renovations, we require significant help from the community. 

The Inland Waterways Museum is a 501(c)(3) nonprofit organization. We have
initiated a $7 million goal to fully renovate our oldest exhibits, expand into new

exhibit space, and restore our Founders Room. With the help of a local donor, we
have hired Solid Light to create the plans and help us move forward in ways that

will make our community proud of the Inland Waterways Museum. 

This is your opportunity to impact both the tourism and river industries by
supporting the museum that tells your story - Paducah and the River.

C O R P O R A T E  S U S T A I N E R S
I N V E S T  I N  T H E  F U T U R E  O F

T H E  R I V E R  I N D U S T R Y

 A U G U S T  1 4 ,  2 0 2 3
2 0  Y E A R S  O F  R I V E R  I N D U S T R Y  E D U C A T I O N  



Y A C H T  
$ 1 , 8 0 0 , 0 0 0

( O P T I O N :  $ 3 6 0 , 0 0 0  P E R  Y E A R  C O M M I T M E N T )

T O W B O A T
$ 7 5 0 , 0 0 0

( O P T I O N :  $ 1 5 0 , 0 0 0  P E R  Y E A R  C O M M I T M E N T )

T U G  B O A T
$ 5 0 0 , 0 0 0

( O P T I O N :  $ 1 0 0 , 0 0 0  P E R  Y E A R  C O M M I T M E N T )

S T E A M B O A T
$ 2 5 0 , 0 0 0

( O P T I O N :  $ 5 0 , 0 0 0  P E R  Y E A R  C O M M I T M E N T )

P O R T
$ 5 0 , 0 0 0

( O P T I O N :  $ 1 0 , 0 0 0  P E R  Y E A R  C O M M I T M E N T )

Name on Phase I Exhibit
Mention in newsletters, social media, and website; Recognition at events; Representation at

fundraises; Four uses of Founders Room*; 1000 Guest passes; Listed on donor wall

Name on a display
Mention in newsletters, social media, and website; Recognition at events and fundraisers; Three

uses of Founders Room*; 500 Guest passes; Listed on donor wall

Mention in newsletters, social media, and website; Recognition at events and fundraisers; Two
uses of Founders Room*; 250 Guest passes; Listed on donor wall

Mention in newsletters, social media, and website; Recognition at events and fundraisers; One
use of Founders Room*; 100 Guest passes; Listed on donor wall

*Founders Room subject to availability; reserve early

Mention in newsletters, social media, and website; Recognition at fundraisers; One use of
Founders Room*; 50 Guest passes; Listed on donor wall

K E E L B O A T
$ 3 0 , 0 0 0

( O P T I O N :  $ 6 , 0 0 0  P E R  Y E A R  C O M M I T M E N T )
Mention in newsletters, social media, and website; Recognition at fundraisers; 40 Guest passes

F L A T B O A T
$ 2 0 , 0 0 0

( O P T I O N :  $ 4 , 0 0 0  P E R  Y E A R  C O M M I T M E N T )
Mention in newsletters and website; Recognition at fundraisers; 30 Guest passes

S K I F F
$ 1 0 , 0 0 0

( O P T I O N :  $ 2 , 0 0 0  P E R  Y E A R  C O M M I T M E N T )
Mention on website; Recognition at fundraisers; 20 Guest passes

C A N O E
$ 5 , 0 0 0

( O P T I O N :  $ 1 , 0 0 0  P E R  Y E A R  C O M M I T M E N T )
Mention on website; 10 Guest passes



Rain Table/Flood Exhibit Lock & Dam

Hydroelectric Dam

River Bottoms

20 Year Old Exhibits





For $1.8 million:
“1937 Flood Exhibit 

Sponsored by Your Company”








